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Chapter 7: Exploratory 
research and qualitative 

analysis



Exploratory research

� Conducted when things are unclear

� Mainly qualitative data

� Quantitative research determine quantity 
or extent



Why conduct exploratory research?

� Diagnosing a situation

� Screening alternatives

� Discovering new ideas

� Any mix



Categories of exploratory 
research

Exploratory 
research

Experience
Survey

Secondary
Data

Analysis

Case
Study

Pilot
Study



Experience survey

� An exploratory research technique in 
which individuals who are knowledgeable 
about particular research problem are 
surveyed.



Experience survey, continue

� Its not conclusive

� Careful selection of participants

� Few formal question

� Open for experience people to talk



Secondary data

� Preliminary review of data collected for 
another purpose to clarify issues in the 
early stages of a research effort.



Example of using secondary data

� Evaluation of training program

� Other work may indicate certain number of 
training hours per year per specific job

� Other work might indicate the use of 
computer, the effect of training, the 
evaluation of training and so on





Case study

� An exploratory research technique that 
intensively investigates one or a few 
situations similar to the researcher 
problem situation.



Case study, continue

� Entire organization in depth

� Follow the order of events

� Requires high cooperation from concerned 
people

� Take care of generalization



Case study, example

� High sales of particular dealer

� The company decided to study their selling 
skills to educate other distributers

� The findings were unexpected!





Pilot studies

� Any small scale exploratory research 
project that uses sampling but does not 
apply rigorous standards.



Pilot studies, classification

� Focus group

� Projective techniques

� Depth interviews



Focus group interview

� An unstructured free-flowing interview with 
a small group of people.



Focus group interview, continue

� Central location

� Specific time

� Moderator

� 6-10 participants



Focus group interview, advantages

� Synergy

� Snowballing

� Spontaneity

� Specialization

� Speed



Focus group interview, disadvantages

� Its not representative sample

� Its not the actual consuming of the product 
or service



Homogeneous group composition 

� Homogeneous group (e.g., lifestyle, job 
classification, experience, age, etc)

� To avoid arguments

� e.g., CDC conduct focus group interview 
for AIDS





Projective techniques

� An indirect means of questioning that 
enables a respondent to “project” beliefs 
and feelings onto a third party, an 
inanimate object, or a task situation.



Projective technique, example

� Why you are purchasing the Mercedes?

� Why he purchased the Mercedes?

� Different answers!



Projective techniques, types

� Word association

� Sentence completion

� Third person technique

� Thematic Appreception Test



Depth interview

� A relatively unstructured, extensive 
interview used in the primary stages of the 
research process.



Depth interview, continue

� Interviewer role is very important

� Using probing technique

� It takes more than one hour

� Its expensive




