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The brand excels at delivering benefits l
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The brand stays relevant
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The pricing strategy is based on consumer
Perceptions of value
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The brand is properly positioned
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The brand is consistent l
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The brand portfolio and hierarchy makes sense
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The brand is to build equity
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The brands managers understand what brand
Means to consumers
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The brand is given proper, sustained support
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l The company monitors sources of brand equity l
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Relevance

Esteem Knowledge
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