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Careful planning & investment

Good
Product

or service

Creative Marketing
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A name, term, sign, symbol
or design, or a combination of them, 

intended to identify the goods
or services of one seller or group

of sellers and to differentiate
them from those of competitors.
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The brand excels at delivering benefits

Do you focus all over the time on maximizing customers
Product and service experience?
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The brand stays relevant

Are you in touch with your customers tastes, current, market 
conditions, and trends?
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The pricing strategy is based on consumer
Perceptions of value

Have you optimized price, cost, and quality to meet or exceed 
customer expectation?
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The brand is properly positioned

Have you established competitive points?
Have you established desirable points of difference?
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The brand is consistent

Are you sure that your marketing programs are not sending 
conflicting messages?
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The brand portfolio and hierarchy makes sense

Can the corporate brand create a seamless umbrella for all 
brands in the portfolio? Do you have a brand hierarchy that is 

well thought out and well understood?
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The brand is to build equity

Have you capitalized on the unique capabilities of each 
communication option while ensuring that the meaning of the 

brand is consistently represented?
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The brands managers understand what brand
Means to consumers

Do you know what consumers like about your brand?
Have you created consumer research about target consumers?
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The brand is given proper, sustained support

Are the success or failures of marketing programs are fully 
understood before they are changed? Is the brand given 

sufficient R&D support?
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The company monitors sources of brand equity

Have you created a brand charter that defines the meaning and 
the equity of the brand and how it should be treated? Have you 
assigned explicit responsibilities for monitoring and preserving

brand equity?
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Endowing products and services
with the power of a brand.

Its all about creating a difference
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The differential effect that brand
knowledge has on consumer

response to the 
marketing of that brand.
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Differentiation Relevance

Esteem Knowledge
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Bonding
Advantage

Performance

Relevance

Presence
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