Consumer Behavior

Hussain A. Al Awami, B.Sc. Pharm., M.Sc.,

MBA
T ——



The nﬂuence of Culture on

consumer behavior
Chapter 12




General definition

Detailed examination of many factors

Soclety personality



Specific definition for CB

Sum total of learned beliefs, values, and
customs that serves to direct CB.



The Iinvisible hand of culture

The impact of culture is natural & automatic

Why you do this?

Because It's the right thing to do

Noticed when we see different culture



Division of culture

Supranational level

National level

Group level



Culture satisfies needs

Culture exists to satisfy needs

Offers orders and direction

Changed when no longer satisfy needs



Culture iIs learned



How culture learned

Formal learning

Informal learning

Technical learning



Learning source

Enculturation

Acculturation



Language and symbols

Language

Symbol
Verbal
Non-verbal



Ritual

Is symbolic activity

All over human life cycle

Scripted behavior

Repeatedly over time



Culture Is shared



Culture 1s dynamic

Evolve to serve the soclety
Monitor sociocultural environment

Many factors affecting change



Measurement of culture



Content analysis

Compare societies

Analysis of verbal, written, and pictorial
content

Objective analysis



Consumer fieldwork

Field study

Sample of population

Draw conclusions



Value measurement survey
Instruments

Using of questionnaire



